C0O0-PRODUCTION 2.0

The money economy

I: Partneri ng AND the “core” e
Between

& Welfare systems and
professionals AND

II: 5 Core
Principles... Kt

We all have something to give

HONORING REAL WORK

The work of building home, family, community
RECIPROCITY

Asking receivers to become givers as well
COMMUNITY

Acknowledging our interdependence
RESPECT

> j Demanding accountability to all

Co Productlon Assessment Tool
Jh "-‘Questlons . see over




CO-PRODUCTION 2.0™ ASSESSMENT — WALKING THE

WALK
ASSETS “Clients/members...” . Sozceiilr;es Aways | Seore
1. Are asked what they can do for others. 1 2 3 4 5
2. Are supported in identifying ways they can help others. 1 2 3 4 5
3. Skills in surviving in the world or in daily life are valued as an asset. 1 2 3 4 S
4. Background, language, culture regarded as asset. 1 2 3 4 S
WORK “Your group or organization...” Neyer Sorsnceiilrzes Always Score
1. Records contributions by recipients/members. 1 2 3 4 5
2. Rewards contributions by recipients/members. 1 2 3 4 5
3. Values as work recipient/ member input about needs and solutions. 1 2 3 4 =)
4. Budgets funds to provide rewards or incentives. I: 2 3 4 5]
RECIPROCITY “Clients/members...” Never Sozceiil;es Aways | Score
1. Are supported in finding ways to help others in return for services. 1 2 3 4 5
2. Help to further the organization's mission. 1 2 3 4 5
3. Are informed of policy procedures or programs promoting reciprocity. 1 2 3 4 5
4. Know there is a key person recording and managing exchanges. 1 2 3 4 5
COMMUNITY “Your Group or Organization...” Never Sorsﬁc;il;qes Aways | Score
1. Fosters trust relationships while respecting privacy. 1 2 3 4 5}
2. Organizes informal support and peer groups or extended families. 1 2 5 4 3
3. Supports social events/celebrations by clients and peer groups. 1 2 3 4 5
4. Creates enduring community-based institutions or traditions. 1 2 3 4 )
RESPECT “Your Group or Organization...” Never So;cejil;es Aways | Score
1. Creates forums for voices of clients, members, families, community. 1 2 3 d 5
2. Makes resources available to recipients/members seeking to mobilize . 1 2 3 4 S
3. Partners with community to hold officials or others accountable. 1 2 3 4 5
4. Alters practices/priorities in response to views of clients/community. 1 2 3 4 5)

|

Total =20 - 40 It’s not there
Total =40 - 60 Starting out
Total =60 - 80 On the way
Total =80 - 100 Going strong....

TOTAL SCORE :




